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Consumer Spending Data:

Universal access for all!
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"mlnt Unique Data

@ 600,000 users
@ 7,500 banks/brokers
@ S$1.0B spending seen daily

— Deep insight on US
economy
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rmint Unique Position

@ Credit cards work for the
merchants

@ Banks see only “held” assets

® 16m Quicken installs locked
to a desktop

— No one else can really
utilize this data
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9mlnt Demo: SpendSpace

Compare your |LAII Food & Dining ;l zpending to people in | California | over the last six mo

See how others spend

800

5700

Do | pay too much for:
= Stock trades e
= Bank Fees s I
30 I l-

HOW do I Compa re On: Fep 08 Mar 08 Apr D8 May "08 Jun 08 Jul 08
= |nterest rates
= Home value

= Retirement savings?
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Omlnt Merchant: Across Time

Starbucks trans

monthly spending at 5 actions:
Customers {natiag wideta:a?grcakgse}
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Omlnt Merchant: By Geographic Location

Source: Mint.com




#mint Merchant: Frequency of Purchase

Starbucks
Average number tr%m?h?nions

Customer jp May in Ehﬂ'&d PEI'
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! Source: Mint.com




Y
rmint Next Steps: Spending Explorer

Where does the World spend?

Merchant: Category: Date Range:
or Food & Dining - $385/mo N and Qct 2006 - Oct 2007
Restaurants - 5250/mo hd

United States: Indiana: Restaurants

Q Zaom Out

Indiana

Maost Popular:
1 Denny's

2 Applebees

3 Olive Garden

:15“5 | || R |
_ Avg. { Month @ Popularity @ Purchases / Month @ Avg. Purchase Price @ @
Ay $285 96 /100 11.67 $24.42

% of Total Exp: 8.45% % of Users: 88.32% Est. purchases: 12.4 M Est. Total Spend: $285 M
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’mlnt Next Steps: Consumer Spending Embeds

Press Release Source: Pricewaterhouse

Press
Economic Optimism Plummets Among U.s:
Manufacturers, Finds PricewaterhouseCoopers'

Manufacturing Barometer
Tuesday Mpril 28, 2:00 am ET

OQillEnergy Prices Cited as a Substantial Barrier to Growth; Conci
Escalate Over Lack of Demand and Monetary Exchange Rates

NEW YORK, April 29, 2008 (PRIME NEWSWIRE) — Optimism in the domestic economy drg
dramatically among U.S.-based industrial manufacturers in the first guarter according to thy
PricewaterhouseCoopers LLP Manufacturing Barometer. Only 12 percent of senior execut|
surveyed are optimistic about the U.S. economy’s prospects aver the next year, a drop fron|
percent who were optimistic last quarter and the 57 percent who were optimistic one year &
2007.

o . Three-guarters (75 percent) of i
smint manufacturers reported that the
. i the domestic economy was dec
Mational Average Travel and Restaurant Spending while only five peroen‘{ believed
B Travel [ Restaurants growing. This is in stark contras
year ago, when 69 percent of re
sy, e believed the economy was grov
5800 . Looking ahead, over one-half o
$600 \\ executives (52 percent) are pes
san0 . e aboutthe U.S. economy over th
.- ey maonths, as compared to only 5
T, gy e
s200 | - year ago.
50

“"We knew industrial manufactu
feeling the pressures of the eco
downturn; however, the reality o
situation really hit us when we s
quarter's findings," said Barry M

Mow 07 DecO7 Jan Feb Mar Apr  May

T L]

Add Pholos

Accepts Credit Cards: Yes
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Browse Mearby:
Restaurants | Nightlife | Shopping | Coffee | Al

People Who Viewed This Also Viewed...
| Bluebottle Coffee Co.

| e | DODOO 64 reviews
. | San Francisco, CA

~ Category: Coffee & Tea
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smint Deployment Plan

@ Ensure data quality @ Charge for deeper dive
= City
@ Develop our own “widgets” " Zip-code
from our data API = Merchant

= Daily or weekly roll-ups

@ Distribute via press &
partnerships

@ Control usage & billing via
Mashery
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